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TOKYO Exceptional Quality. Expanding Possibility.
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Business Events Tokyo brand concept

Tag line
TOKYO Exceptional Quality. Expanding Possibility.

Concept
® Outstanding hospitality by nature

® Highly-credible and reliable transportation infrastructure

® \\ell-maintained public safety and stable society

® Genuine and diverse food earning most Michelin Stars in the world

® Innovated facilities by integration of modern technology and Japanese tradition

Giving something extra taken a step further as described above makes Tokyo distinctively attractive
and differentiates it from competitive cities, which are widely acknowledged and highly evaluated
internationally.

This something extra is defined as ‘Quality’, and emphasized that no city except Tokyo can offer
such high-quality services.

The concept of ‘Quality’ is a respectable idea for business persons and is always recognized as one of
the most important elements in business situations.  This is to make a public appeal of Tokyo which
supports business success with its ‘Quality” and to promote the bidding for business events.



