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® Exciting and vibrant - yet safe and welcoming
- one of my favorite cities.
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e Dynamic, beautiful, delicious @
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® Exciting, bustling, a good dichotomy between old and new TOKY0
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e Vast, efficient, overwhelming, modern, traditional
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® A giant metropolis with so many things to do
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« 3 walking routes to the best sights in Tokyo — Lonely Planet - Lonely Planet (2022%F28)
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« 15-minute city | visitBerlin.de
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« 40 Coolest Neighbourhoods in the World Right Now (timeout.com) (2023%F10H) m&m@ﬂ&
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« 5 coolest neighbourhoods in Tokyo (timeout.com) (2022F128) R, 5%, HAEHIHET- - -
« 7 coolest streets to explore in Tokyo (timeout.com) (2022F48)REBEFv YR —h ZHRBOZFREY - - -

TOKYO

« 20 best things to do in Koenji: restaurants, cafés, coffee, shops and more (timeout.com) (2023%F9H)
. Six of the best old-school shopping streets in Tokyo | Time Out Tokyo(2016&E7A)EEHY3IvE VYT DiRX|| 2

& T—VERTEERDESHEIAHEIRE Great Tokyo walks | Time Out Tokyo (2016F48)
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https://www.lonelyplanet.com/articles/tokyo-walking-routes
https://www.visitberlin.de/en/15-minute-city
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ERFIRBZEDERDTVNDHEEDB0%NNEEEICHU TN =V FSAXINIEEBREZRLTHY, BEER
EHIHTIFXIR, &V D HFIC, A DFRITOETEICAIZERA TS EICHY  CNETLLEIC RO SNTZHRIZ, HEY
HDI=APBUFE TR R BODEKELTA DT BN THRITZRUVOIERNEE D ENTFRIND,

« 2024 Vision: Tech trends that will revolutionize travel and hospitality | PhocusWire
(2024%F1R)
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EWSBIA L, THEZ(30%) ITBRFIL RO (29%) ITBENE(27%) 18T CNE T FEBON TV T —VICH
UTE BAHFBEDKIB30% N EEN G S EEE., FARITIE 208E30RIFTABLVIFTI0LU LD T—V&:ER U
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& KFITHESTCondé Nast TravelerIZ#B#EIN/=I27 Best Things to Do in TokyolH.BERZEXRDLDIC
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27 Best Things to Do in Tokyo for Every Type of Traveler | Condé Nast Traveler (cntraveler.com)
(2023%F8AR)

& S1L7IFNRRE. . GO&. /\— PR v S KU DPERLGEERBICE e & D R B IRARRDIEU P 1 & sk,
-22 best vintage stores in Tokyo for bargain second-hand clothes (timeout.com) (20225%F5R8)
-11 best gin bars in Tokyo (timeout.com) (2024%F28)

10 most unique bars in Tokyo (timeout.com) (2023%F12R) ﬂf][ﬂ@@ﬂ]&
-6 hidden art galleries in Tokyo you must visit (timeout.com) (2023%E18) © O ToKYo
-11 most beautiful buildings and unique architecture in Tokyo (timeout.com) (2021%F98)
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https://www.phocuswire.com/bloomreach-tech-trends-revolutionize-travel-and-hospitality
https://www.timeout.jp/tokyo/ja/news/meta-tourism-promotion-organization-surveys-purpose-of-travel-062723
https://www.cntraveler.com/gallery/best-things-to-do-in-tokyo
https://www.timeout.com/tokyo/shopping/vintage-tokyo-top-20
https://www.timeout.com/tokyo/bars-and-pubs/best-gin-bars-in-tokyo
https://www.timeout.com/tokyo/bars-and-pubs/most-unique-bars-in-tokyo
https://www.timeout.com/tokyo/art/best-hidden-art-galleries-in-tokyo
https://www.timeout.com/tokyo/things-to-do/most-beautiful-buildings-architecture-in-tokyo
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-8 best omakase and tasting menus in Tokyo for under ¥10,000 (timeout.com)
(2024%F1R)

-16 best restaurants in Ginza: tonkatsu, ramen, tempura, burgers and more
(timeout.com) (2024%38)

‘The 23 best ramen in Tokyo that will change your life (timeout.com)
(2023=F12H)

-7 best modern ramen in Tokyo, with truffle, lobster, porcini and more

©TCVB & &% A L7777 FEEH All rights reserved.

-7 best modern izakaya in Tokyo (timeout.com)(2022%F98)

(timeout.com) (2023%F128)
imei0ut

-Best kaiseki restaurants in Tokyo | Time Out Tokyo(2020%F10R)
TOKYO
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https://www.timeout.com/tokyo/restaurants/best-cheap-omakase-meals-in-tokyo
https://www.timeout.com/tokyo/restaurants/best-restaurants-in-ginza
https://www.timeout.com/tokyo/restaurants/best-restaurants-in-ginza
https://www.timeout.com/tokyo/restaurants/20-best-ramen-in-tokyo
https://www.timeout.com/tokyo/restaurants/best-modern-ramen-in-tokyo
https://www.timeout.com/tokyo/restaurants/best-modern-ramen-in-tokyo
https://www.timeout.com/tokyo/restaurants/best-kaiseki-restaurants-in-tokyo
https://www.timeout.com/tokyo/restaurants/best-modern-izakaya-in-tokyo
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